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ABSTRACT 
 

PLAID Midterm Dissemination Plan will give an overview of what 

has been done through the PLAID Project since the beginning.  

So far, the combined dissemination of the 12 partners could have 

reached a potential audience of 10 Million people across Europe. 

The Plan describes the dissemination activities that have been 

done so far by partners. It also contains the level of achievement 

of PLAID dissemination objectives.  
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INTRODUCTION 

 
The PLAID midterm dissemination report aims to report dissemination activities and 

support the achievement of project objectives at month 20.  

The PLAID midterm dissemination report has been elaborated by ACTA with the assistance 

of the PLAID Partners reporting every 6 months. This midterm report will complete the 

initial dissemination plan.  

 

The main objectives of Work package 7 are:  

- to set-up an efficient and effective dissemination plan 

- to ensure collaboration and dissemination to a wide range of actors and 

stakeholders 

- to make links with the European Innovation Partnership landscape 

- to clarify and prioritise the knowledge needs of the RUR-12-2017 

This report has been undertaken to illustrate that the objectives have been achieved during 

the project period.    

 

What should be disseminated?  

 

 National inventories, data base and searchable map of demonstration farms and 

promoting organisations and networks (WP3) 

 Virtual demonstration farm videos (WP4) 

 Training materials (WP4) 

 Innovative practice videos from case studies (WP5) 

 Policy recommendation (WP6) 

 Peer-reviewed academic and technical articles and conference papers (WP7) 
 

This report is divided into 3 sections and 2 annexes. The first section reports the overall 

dissemination activities: PLAID Network events and non-network events. In the second 

section the dissemination tools are outlined: social media, FarmDemo website, PLAID 

website, leaflet, practice abstracts. Finally, the third one summarizes what has been done 

so far and what should be done by the end of the project to achieve the various targets.  
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1. Dissemination Activities with PLAID Project  

The dissemination activities have been reported by the project partners through the 

previous months.  

 

1.1 PLAID network events  

The network events enable us to strengthen links between PLAID partners and targeted 

audiences. Several meetings have already been held, gathering various audiences, at 

different scales: 

 

 Meetings for each of the 12 National Stakeholder Consultative Groups.  

 

PLAID partners have organized the first meeting with their 

NSCG in the last six months. In average, 9 to 12 participants 

attended each meeting, coming from Advisory services, 

farming organizations, research and education. Meetings 

took place mainly face to face but some of them were virtual 

meetings. These meetings were successful, they allow each 

partner to give feedback about the FarmDemo inventory and 

the case studies. Stakeholders had a real interest in the 

project and gave some suggestions about the best 

dissemination practices. 

 

The second NSCG meetings will be organized by all partners between November and 

December 2018. Partners will receive guidelines to organize these meetings: the main goal 

will be to collect recommendations from the main stakeholders on how to enhance the 

demonstration activities in policies.  

 

 International Advisory Board (IAB) meetings 

 

These meetings have been held during the project, coinciding with consortium meetings, 

at M1 for PLAID launching and M7 for dissemination of PLAID outputs. The twelve members 

of the International Advisory Board (IAB) come from national level: Hungary, Northern 

Ireland / UK, Italy, Portugal, Germany, Poland, Sweden, Denmark, Slovenia. Two members 

represent Europe level through institutions: IFOAM (International Federation of Organic 

Agriculture Movements) and CEMA (European Committee of Associations of Manufacturers 

of Agricultural Machinery). Each member has its own expertise and can help with reflection 

during the project about on-farm demonstration, new entrants to farming, economics of 

advisory service provision, agricultural innovation systems; commercial farm machinery 

demonstration …  

 

 Supra-Regional Meetings 

 Three supra-regional meetings took place since the beginning of the project. 

Members of the International Advisory Board and the National Stakeholders Consultative 

Groups were present. The agenda contained a summary of inventory, of the database 

access and the Farm Demo hub and the interactive map. The main objectives were to 

display and present the Country inventories by presenting the posters. Most of the 

meeting was dedicated to country poster presentation (deliverables) and the discussion.  

Virtual farming was also presented.  

 In WP4, films are produced to show virtual demonstration. Farmers aren’t always 

able to attend live on-farm demonstrations but may be able to access demonstrations of 

Figure 1 
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innovations on-line. Also some farmers will find it easier to share their innovation by filming 

them and sharing on-line.  

The PLAID Virtual Farm was also presented by James Hutton institute, it is a Virtual 

environment that students from Abertay University have developed to allow 360 degree 

videos of innovations to be shared. It is a proof of concept that has been produced to show 

the technology is available and farmer, advisors and the farming community in general are 

interested in taking it further. 
 

 The main findings from these inventories combined to the discussion during the supra-

regional meetings have been highlighted on a paper titled « On-Farm Demonstration in 

Europe - Findings from national inventories”. This paper has been written by Lee-Ann 

Sutherland, Sharon Flanigan (James Hutton Institute, Scotland), Harm Brinks, (Delphy, 

The Netherlands/Poland), Ekaterina Kleshcheva, Cristina Micheloni (Vinidea, Italy) and will 

be published on September 2018.  

 

  Southern European Supra-regional Meeting: Venice 7th February 2018 

The Meeting was hosted by PLAID Partner VINIDEA on the 

Italian island of San Servelo, located in the Venetian lagoon. 

The meeting was attended by representatives from PLAID, 

PLAID IAB, AgriDemo and subcontracted partners, from the 

following countries: Austria, Bulgaria, Cyprus, France, Greece, 

Italy, Malta, Portugal, Slovenia, and Spain. During that meeting, 

a Bulgarian farmer presented the virtual filming invited by NAAS 

(Bulgarian partner). The audience was really interested by this 

presentation and many questions emerged.   

 

 Eastern European Supra-regional Meeting: Krakow, Poland 20th March 2018 

The Meeting was hosted by PLAID Partner Delphy and AgriDemo Partner CDR. The meeting 

was attended by representatives from PLAID, AgriDemo and subcontracted partners, from 

the following countries: Croatia, Czech Republic, Estonia, Hungary, and Latvia, Lithuania, 

Poland, Romania, Slovakia, Serbia. One polish member from International Advisory Board 

participated also to the meeting.  

 

 Northern European Supra-regional Meeting: Leuven, Belgium 28th March 

2018 

The Meeting was hosted by PLAID Partner Innovatiesteunpunt. The 

meeting was attended by representatives from PLAID, AgriDemo and 

subcontracted partners, from the following countries: Belgium, 

Denmark, Finland, France, Germany, Ireland, Norway, Sweden, 

Switzerland, The Netherlands, UK. Members from the NSGC (national 

group stakeholder consultative group) from UK and Members from IAB 

(Sweden, Germany).  

 

 

 

 

Figure 2 

Figure 3 
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 Case Study meeting  

In order to achieve the WP5 objectives (case studies and reports before 31th), partners 

organised meetings with farmers, advisors. It appears that most teams are largely on 

schedule. There have been some delays but none of them serious at this point. 

Going through partner feedbacks, there were a couple of issues that several partners were 

struggling with. On the basis of that, the WP5 leader, send them an update of the 

methodology that may help them to address some of the remaining challenges they face.  

 

 

1.2 Non-PLAID network events  

Since the beginning of the project, activities and results of PLAID have been presented 32 

times in conferences, events and fairs in order to disseminate the project results, as well 

as to collect feedback from key stakeholders about PLAID’s ongoing work. A diversity of 

presentations took place, as well as workshop, poster presentation, lectures etc. These 

events were held at local, national and international level. Partners used their specific 

network to organize national activities linked to PLAID Project. It was the opportunity to 

discuss the project results and outputs and to distribute flyers and bags to promote the 

project.  

In Annex 1, the complete list is available. Here are some examples: 
 

“Agricultural demonstrations and their success factors”, 29th March 2018  

 

Scale: National  

Target reached: 26 people (policy makers, advisors, 

researchers, farmer organisations, industry)  

 

On 29, March, 2018 Presentation at the conference “EU 

Research Projects – for the Support of Rural Development and 

Rural Policies”. Baltic Studies Centre and the Ministry of 

Agriculture. Sigulda, Latvia. 

 

 

How to produce your own video – Workshop, February and March 2018  

 

Scale: Regional 

Target reached: 55 Farmers & advisors  

 

On February and March 2018, The FIBL in partnership with 

Agridea (Non PLAID Partner) organized three workshops to train 

farmers and advisors on how to produce their own video in order 

to improve peer to peer learning through virtual network.  

 

 

 

 

 

 

Figure 4 

Figure 5 

Figure 6 
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Royal Highland show - Scottish Agriculture Event, June 2018  

 

Scale: National  

Target: Farmers, Advisors, industries, researchers, in total: 

178,000 visitors 

 

On 20, 21, 22th June 2018, the James Hutton Institute had a 

marque at the Royal Highland show, one of the main Scottish   

agriculture events. The PLAID project had its own display to 

promote the project in general but specifically the Inventory 

and the PLAID virtual farm. Several members of Hutton staff 

were on hand to discuss the project with Scottish members of 

Parliament visiting dignitaries, farmers, policy makers, 

funders, members of the agricultural community and the 

general public.  

Link: https://bit.ly/2pyQzg6 

57th IALB and 7th EUFRAS Conference, SEASN and ESEE Meeting, June 2018 

 

Scale: European 

Target reached: 200 Advisors, researchers, politicians 

 

In Mid-June 2018, the permanent assembly of Chamber of 

Agriculture presented the FRENCH inventory to a workshop at 

“New challenges in rural area: tradition and transforming 

agriculture”. The conference focuses on new challenges and 

trends in agriculture, and how these ones find their roots in 

local traditions. 

 

        Link: https://bit.ly/2LMbY0g  

 

 

13th European IFSA Symposium, 2-5 July 2018 

Scale: European 

Target: Advisors, Researchers, politicians  

 

On July, Plaid Manager from HUTTON INSTITUTE (and other 

partners) attended the IFSA symposium in Chania, Greece.  

There were 2 sessions featuring PLAID:  

- Session 1.13 On-farm demonstrations: developing 

effective peer-to peer learning processes with a paper 

from PLAID Demonstration farms in historical context 

Rob burton, Lee-Ann Sutherland, Claire Hardy.  

- Session 1.14 European Inventories of demonstration 

activities where case study posters were discussed and 

feedback was captured. 

 

The symposium allowed members of the PLAID team to 

discuss on-farm demonstration and peer-to-peer learning, 

feedback was gathered and new contacts made. The level of 

interest for on-farm demonstration was clearly apparent with 

many members of the audience being engaged and giving 

feedback and asking for additional information. The virtual 

Farm was informally demonstrated. 
Link: https://bit.ly/2uZk7oo  

Figure 7 

Figure 8 

Figure 9 

Figure 10 

Figure 11 

https://bit.ly/2pyQzg6
https://bit.ly/2LMbY0g
https://bit.ly/2uZk7oo


 

PLAID  midterm dissemination report 10 

EIP-Agri Workshop: 'Enabling farmers for the digital age: the role of AKIS' 26 – 

27 April 2018- Latvia 

Scale: European 

Target: Advisors, Researchers, politicians  

The James Hutton Institute were invited to demonstrate the 

Virtual Farm at the EPI-AGRI workshop in Latvia. The 

workshop was about enabling digitalization for farmers and the 

PLAID team demonstrated the use of digital technology for 

farmer to farmer exchange via the PLAID Virtual Farm. This 

generated a lot interest from the European delegates present. 

Link: https://bit.ly/2M1I4So  

 
 

 
 

2. Social media as a means to disseminate  

2.1 PLAID Social media 

 

2.1.1 Twitter 

 
Figure 13 : PLAID Twitter profile, @PLAID_project 

 

The Twitter account @PLAID_project is one of the primary tools to spread the 

project news and announcements. PLAID twitter account share all news related to PLAID 

and AgriDemo common actions: the hash tag #FarmDemo is used for that purpose. 

  

PLAID’s twitter account has currently 445 followers, and will gain new ones during 

the following months. The gender among the followers is not well balanced (70 % are 

men). Many H2020 projects are following PLAID twitter account and man gender by default 

is selected.  

367 tweets and retweets have been posted by PLAID Dissemination Manager and 

partner who asked for it (INTIA). The publications were useful to disseminate case study 

content, practice abstract, videos, articles, and retweet interesting content related to AKIS, 

sustainable agriculture …  

 

The Twitter account @PLAIDManager is also a major tool to spread PLAID project 

life. It is led by the James Hutton Institute. It has currently 222 followers. This account 

gives news from project, but also describes the work of the plaid project manager through 

the 279 tweets and retweets.  

 ! 

Figure 12 

https://bit.ly/2M1I4So
https://twitter.com/PLAID_project
https://twitter.com/PLAIDManager
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Figure 14 

Figure 14 is one of the most popular tweets from each twitter account (@PLAIDproject and 

@PLAIDmanager).  

2.1.2 Facebook 

PLAID Facebook page is public (@PLAID_Project). This page is mainly used to disseminate 

information which appears on twitter. Twitter is the main channel for dissemination 

information and exchange, accordingly Facebook is not used as well as twitter. But 

Facebook is the social media the most used by farmers, for the next following months a 

new strategy will be set up:   

- Facebook posts about institutes / organizations involved in PLAID project  

- Facebook posts about the partner videos from the case studies  

- Facebook articles about on farm demo (input : WP5)  and practice abstract (input: 

WP3)  

 

With this new strategy PLAID project would like to increase the follower number and 

disseminate to its main target: FARMERS.  

 

 

2.1.3 YouTube channel 

A dedicated FarmDemo YouTube channel has been created and show common videos 

for the 3 projects: PLAID, Agridemo F2F and NEFERTITI. 

YouTube is used as a support for videos but not as a social media; a set of 51 videos is 

available.  

- 15 videos in English  

- 1 video in Latvian  

- 14 videos in French 

- 3 videos in Spanish  

- 2 videos in Italian  

- 16 videos in German 

 

The FarmDemo YouTube channel is followed by 90 users and the videos in total have been 

seen 21 087 times.  

 

 
 

 

Figure 15 

https://www.facebook.com/PLAID_project-1472344746160694/
https://www.youtube.com/channel/UCdigVLNjyy5YrAdHl5G2frA
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Examples:  

 Peer-to-peer Learning: Accessing Innovation through Demonstration 

https://youtu.be/xGy-ce38Hvs 

 How the German network of demonstration farms in organic farming works 

https://youtu.be/CttvHetKzFo 

 

 

2.2 Partners’ social media  

Various contents have been posted using “@PLAID_project” and “#FARMDEMO” by 

partners. The main language used for content is English but sometime Spanish and French 

Partners’ social media profiles helped increase the impact of PLAID Project through 

publications and such as:  

- Sharing events, pictures and news related to on farm demonstration.  

- Sharing information about PLAID Case Study in their own languages.   

Partners are sharing information related to PLAID project mainly on twitter and Facebook.  

 

Example: Through Navarria Agraria, INTIA tweeted a lot about case studies in their own 

country  

 

  
Figure 16 

 

 

3. Dissemination tools  

3.1 Visual identity 

 

3.1.1 FarmDemo visual identity   

NEFERTITI, PLAID and AgriDemo worked on a new logo FarmDemo to reflect the 

common identity of the three projects. So that, the initial FarmDemo logo was further 

developed to make the link with NEFERTITI. The logo is used on all publications, events… 

 

 
 

Figure 18 : initial FarmDemo logo 

 

 

3.2 Website and hub 

3.2.1 PLAID’s website 

PLAID’s website targets scientific and policy maker audiences. It gathers all project 

deliverables and information notes. According to the initial dissemination plan, an update 

Figure 17 : Actual FarmDemo logo 

https://youtu.be/xGy-ce38Hvs
https://youtu.be/xGy-ce38Hvs
https://youtu.be/CttvHetKzFo
https://youtu.be/CttvHetKzFo
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of meetings, events and blog articles has been done. Around 400 users /month are visiting 

the website and most of them (80%) are new visitors. 

A blog is associated to the website and we have 5 blog posts writing by several partners.  

 

3.2.2 FarmDemo hub 

Farm Demo hub targets the “end user” audience. It is a result of PLAID and AgriDemo 

cooperation. It gathers both projects’ outputs. Inventory map resulting from the inventory 

is available for users such as information and contacts.  

 

 
Figure 19 

 

 

 
Figure 20 

 

3.2.3 Each partner’s websites 

Partner’s websites echo PLAID news and events, positively impacting on the traffic of 

PLAID website and platform. All the partners have created dedicated spaces on their 

websites where project information can be found. Partners used their specific network to 

promote PLAID Project.   
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3.3 Practice Abstracts  

 
Figure 21 

More than 13 Practice abstracts have been uploaded on EIP-Agri website. These practice 

abstracts are in both native languages and English. They had been disseminated by Twitter 

account, but they are also available on EIP-Agri website and PLAID website. Another set of 

27 practice abstracts related to WP3 have been created jointly with AgriDemo project. 

On the WP3, partner’s collected an inventory on farm demo in their own country, inventory 

findings were presented as a poster and each country wrote a summary of the findings. 

These summaries have been used as practice abstracts and have been summarised as a 

report.  

 

 

3.4 Newsletters 

At this point of the project, PLAID partners edited eight newsletters where there were 

articles describing PLAID project events. The newsletter gives very brief progress report of 

the project, but the main purpose is to:  

 Communicate on the Farm Demo hub and the YouTube channel updates.   

 Disseminate the information notes, the practice abstracts, and the cases studies.  

 

3.5 Leaflet and goodies  

A leaflet template has been produced in English, with basic project information, available 

for partners to translate into their local language. During meetings, partners and attendees 

received a cloth bag.  

A FarmDemo postcard was developed by AgriDemo to promote events. The business card 

with QR codes was developed to promote inventory regstration and the virtual farm It 

exists also a small number of VR cardboard headsets pictured in the RHS photo.  
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Figure 22  

4. What’s next?  

4.1 PLAID network events  

 
 Pan European case study meeting 

This meeting organized in Zagreb, 

Croatia and planned on 09 to 11th of 

October 2018, will bring together the 

leaders of the 24 demonstration case 

studies to discuss lessons learned 

and exchange experiences. The 

registration is open, farmers and 

advisors from case study, virtual 

farmers and consortium members 

are invited to attend the meeting. 

Several partners are involved in the 

organisation: HUT, WUR / DLO, 

NAAS, ACTA, FiBL, ISP, ASC. 

 

 

 

 Recommendation Workshops 

These workshops will be a step toward the Final Conference, gathering the IAB members. 

They will participate in co-developing policy and best practices recommendations, validate 

draft decision-support tools, and finalise the PLAID conceptual framework. At least two 

separate meetings in different geographical regions will take place in March, in 

collaboration with AgriDemo our sister consortium. 

 

  Final Conference 

The PLAID final conference, in June 2019, will gather all target groups, as well as policy 

makers. 

 

 

Figure 23 
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4.2 Collaboration with NEFERTITI  

PLAID Project through FARMDEMO will collaborate a lot with NEFERTITI (RUR12-2017), 

coordinated by ACTA. The outputs from Farmdemo will be inputs for Nefertiti. Main reasons 

are:  

 

 To facilitate :  

 Human relationship and cooperation efficiency. 

More than 50 % of NEFERTITI partners participate to PLAID /AGRIDEMO.  

 Strategic coordination and alignment of actions 

Both coordinators have a key role in NEFERTITI (WPL 1 + WP5). 

 

 To tailor :  

 PLAID /AGRIDEMO deliverables as NEFERTITI inputs 

NEFERTITI work plan have been scheduled according to the expected PLAID /AGRIDEMO 

readiness deliverables. 

 

 To boost :  

 Communication impact and create added-value from synergies between 

H2020 projects 

PLAID & AGRIDEMO final Conference jointly organized with NEFERTITI mid-term 

conference. 

 

 
Table 1 : FARMDEMO  NEFERTITI collaboration ( ©ACTA)  

FARMDEMO  NEFERTITI  
FARMDEMO  

geo-referenced 

Inventory on the FarmDemo 

Hub (WP3 on PLAID Project)  

WP2: Network development will build on the inventory of 

demo-farms to identify regional and national innovation 

actors 

 

Best practices  

for effective demo-activities 

WP1: Key factors behind successful network establishment 

; specified in relation to the 10 NEFERTITI themes  

WP3: Supporting and facilitating demo-activities on-farm 

at local level.  

WP5: Development and selection of the tailored guides 

 

FarmDemo Hub 

Show cases & virtual demo’s 

Events & demonstrations 

Best practices & practice 

abstracts 

Community of DemoFarms & 

Organizers 

WP4: NEFERTITI platform development 

WP7: Production and dissemination of multimedia 

material; Social media engagement and growth hacking.  

 

 

 

 

5. Dissemination monitoring system feedback 

The dissemination monitoring system enabled us to fully report the activities linked to the 

PLAID Project. It’s also useful to show the initial dissemination plan was followed and if its 

objectives were being met. 
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5.1 Deliverables 

The following deliverables were planned: 

 
Table 2. WP7 deliverables 

Number Name Leader Type Dissemination 
level 

Delivery 
date 

Progress state  

D7.1 Initial 

dissemination plan  

ACTA R PU May 

2017 

(M5) 

Completed  

D7.2 Midterm 

dissemination 

report 

ACTA R PU August 

2018 

(M20) 

Completed  

D7.3 Final 

dissemination 

report 

ACTA R PU June 

2019 

(M30) 

To be done  

D7.4 Final Conference ACTA Other PU June 

2019 

(M30) 

To be done 

 

5.2 Dissemination reporting 

Every six months, PLAID Dissemination officers have sent to ACTA a compilation of the 

dissemination activities they have carried out. The requested information were:  

 Publications and press releases (type of media, type of audience and outreach) 

 Network and non-network events (type of event, type of audience and outreach) 

 Diffusion of information notes or internet posts (content, audience and outreach) 

 

Result indicators 

A set of result indicators have been selected to follow the achievement of the dissemination 

plan. The objective tracking table (Annex E) describes the method of measurement, the 

verification means, the due date and the target value planned. 

 
Table 3. Dissemination result indicators 

Indicators Target 

value 

Progress 

state 

PLAID network and dissemination strategy  

N° of consortium members 

N° of subcontractors and third parties 

N° of members to the RUR-12 consortium  

N° of participants to the International Advisory Board 

N° of participants to the National Stakeholder Consultative 

Group 

40 

20 

50 

12 

84 

40 

10 

 

12 

N° of dissemination work plan 

N° of intermediary dissemination reports  

N° of annual dissemination reports (deliverables) 

4 

2 

2 

2 

1 

1 

Dissemination activities – PLAID networking events  

N° of participants to the Virtual demonstration training 

workshops 

N° of participants to the SCAR-AKIS 4 Strategic Working 

Group (1.4) 

N° of participants to the Supra-Regional Workshops 

N° of participants to the Pan European case study meeting 

20 

 

25 

 

90 

48 

40 

 

 

 

92 

Planned : 50 
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N° of participants to the recommendation workshop 

N° of participants to the final Conference 

 

120 

 

Dissemination activities – other events  

N° of scientific conferences where PLAID outputs have been 

disseminated 

N° of fairs or exhibitions where PLAID outputs have been 

disseminated 

N° of people outreached by these events 

25 

 

25 

 

10,000 

15 

 

15 

 

5 000 

Dissemination tools  

N° of printed leaflets 

N° of newsletters 

- 

6 

 

2 

N° of email addresses from the inventory participants  

N° of Information notes 

N° of posters 

2000 

9 

30 

More than 

2000 

27 

Website launching 

N° of web-site visitors (average/year) 

Hub launching 

N° of visits to FarmDemo hub (average/year) 

- 

600 

- 

2000 

 

4000 

 

Not evaluated 

yet 

N° of social media (Twitter and Facebook) followers (at the 

end of the project) 

N° of YouTube videos views (at the end of the project) 

N° of videos in the Youtube channel  

500 

 

1000  

28 

425 

 

22 

51 

N° of articles published in partner’s media 

N° of articles published in other media 

N° of press releases issued 

N° of practice abstracts produced 

N° of publication in other related web-site 

N° of people reached by PLAID articles 

50 

20 

20 

30 

 

1000s 

Not evaluated 

yet 

N° of policy makers reached by PLAID recommendations 100 Not evaluated 

yet 
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CONCLUSION 

This midterm dissemination report gives an overview of the partners’ dissemination 

activities and PLAID outputs, targets and possible dissemination strategy, tools and 

activities. It also outlines PLAID and AgriDemoF2F joint communication strategy and gave 

operational tools for all partners. 

 

The initial dissemination plan has been updated during the last 10 months of the project, 

leading to a mid-term dissemination plan in August 2018. During the next/last 10 months 

we will plan to: 

 

- Have a better overview of the end-user audience, by the WP5 Case Studies 

- Have a better overview of the diversity of the farmers and advisors across Europe 

about demo-day (by the Pan European meeting)  

- Have a deeper collaboration between PLAID, AgriDemoF2F and NEFERTITI through 

the NEFERTITI launching 

- Have an overview of best practices and policy recommendation that can be 

formulated during the project.  
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Figure Content 

Figures Description  

1 NSCG Meeting in France _ power point presentation ©ACTA  

2 Southern Supraregional meeting in Venice_NAAS presenting virtual demo 
farm. ©Hutton 

3 Northern Supraregional meeting in Leuven_FIBL presenting Switzerland 
poster ©Hutton  

4 BSC Logo _ http://www.bscresearch.lv 

5 & 6 Material and participants at the workshop «  how to produce a video » in 
Switzerland ©FIBL 

7 
Lee-Ann Sutherland launches the PLAID Virtual Farm @ScotlandRHShow in 
the @JamesHuttonInst marque in collaboration with @SEFARIscot    ©HUTTON 

8 PLAID Stand at Royal Highland show ©HUTTON 

9 7th EUFRAS Conference ©APCA  

10 13th European IFSA Symposium ©HUTTON 

11 Oil farm visit during the IFSA symposium ©HUTTON 

12 EIP Agri workshop _ virtual farm ©HUTTON 

13 PLAID Twitter profile, @PLAID_project ©ACTA 

14  One of the most famous PLAID tweets ©ACTA 

15 FARMDEMO YouTube channel _ Template ©ACTA 

16 Example to INTIA tweet 

17 Actual FARMDEMO logo 

http://www.bscresearch.lv/
https://twitter.com/ScotlandRHShow
https://twitter.com/JamesHuttonInst
https://twitter.com/SEFARIscot
http://www.savjetodavna.hr/
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Annexes  
 

 

 

 

 

 

 

 

  

18 Initial FARMDEMO logo 

19 FARMDEMO Website and hub: interface for visitors.   

20 FARMDEMO Website and hub: events and maps.  

21 EIP Agri interface for PLAID practice abstracts  

22 FLYER to PLAID and FARMDEMO leaflet 

23 A flyer to promote the Pan European meeting 

Table Description  

1 FARMDEMO  NEFERTITI collaboration (©ACTA) 

2 WP7 deliverables 

3 Dissemination result indicators 

Annexes Description  

1 PLAID Partners’ activity report   

2 Workplan   
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ANNEX 1: PLAID Partners’ activity report   
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ANNEX 2: WORKPLAN 
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http://www.plaid-h2020.eu/partners/advisory-service-croatia-asc
http://www.plaid-h2020.eu/partners/arvalis-institut-du-vegetal
http://www.plaid-h2020.eu/partners/association-de-coordination-technique-agricole-acta
http://www.plaid-h2020.eu/partners/chambers-agriculture-apca
http://www.plaid-h2020.eu/partners/nodibinajums-baltic-studies-centre-bsc
http://www.plaid-h2020.eu/partners/delphy
http://www.plaid-h2020.eu/partners/european-forum-agricultural-and-rural-advisory-services-eufras
http://www.plaid-h2020.eu/partners/innovatiesteunpunt-isp
http://www.plaid-h2020.eu/partners/instituto-navarro-de-tecnologias-e-infraestructuras-agrolimentarias-intia
http://www.plaid-h2020.eu/partners/linking-environment-and-farming-leaf
http://www.plaid-h2020.eu/partners/national-agricultural-advisory-service-naas
http://www.plaid-h2020.eu/partners/james-hutton-institute
http://www.plaid-h2020.eu/partners/vinidea

